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C A M PA I G N S

C R E A T I V E 

S T R A T E G Y

SMU had a high-brow reputation that many administrators felt discouraged 

community members from investing in the gameday experience. I worked 

with SMU to develop the “How SMU Does Gameday” campaign to show 

the greater Dallas-Ft. Worth community that the Mustang’s Saturday ritual is 

no different than anywhere else in the country, all while having some fun at 

their own expense.

When Northwestern knew quarterback Dan Persa would struggle for national 

exposure playing for a smaller school,  I helped develop print, outdoor and 

promotional graphics for the University’s campaign to raise awareness for 

“Chicago’s Heisman Candidate.” Featured on ESPN Gameday and ESPN.com
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