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TYPOGRAPHY



POSTERS



POSTERS



NON-PROFIT DESIGN



NON-PROFIT DESIGN



PUBLICATIONS



PUBLICATIONS

LOCAL/STANDARD
LICENSE APPLICATION

APPLICATION FEE

CREDIT REPORT

FINANCIAL STATEMENTS

STRATEGIC MARKETING & 
DISTRIBUTION PLAN

FACTORY/SUPPLIER INFO FORM

INSTITUTION LIST

QUALITY SAMPLE(S)

MYiCLC REGISTRATION FORM

COMPANY NAME LABEL SAMPLE

UL  APPROVAL (ELECTRIC PRODUCTS)

LICENSE TYPE QUICK REFERENCE

I
INTERNAL CAMPUS SUPPLIER (ICS)

Application Inquiries: Jenny Wallace

jwallace@clc.com

L
LOCAL LICENSE

Application Inquiries: Makayla Burtz

mburtz@clc.com

S
STANDARD LICENSE 

Application Inquiries: Makayla Burtz

mburtz@clc.com

TYPES OF CLC 
LICENSES

DEFINITIONS &
PARAMETERS

APPLICATION FEES

LICENSE COSTS

TIMELINE

APPLICATION 
CHECKLIST

Most expeditious and least costly 
to pursue with strict limitations 
on distribution. 

Sales to restricted distribution 
(internal consumption by 
university) only. 

Sales to university bookstores 
or product being re-sold, and/or 
used for promotional purchases 
(gift with purchase) not permitted 
under ICS License. Internal 
orders that are determined to 
be royalty bearing require ICSR 
Addendum. Once addendum is 
finalized, ICS companies must 
report royalties on a quarterly 
basis. 

Requires an Internal Campus 
Supplier application available for 
download on CLC.com.

 

Next easiest to pursue.  
Additional fees are required. 
Geographic restrictions exist.

Unlimited institutions within 
same state as business location 
or one school within 200 miles of 
institution and out of state.

Can apply for an institution 
outside of their state if Alumnus of 
said institution. Become ineligible 
to hold license for any other 
institutions in their state without 
submitting a Standard Application. 
 
Local licensees must be licensed 
for one full year before being 
considered for a Standard License.  

Contact CLC for special 
provisions relating to U.S. Air 
Force Academy/U.S. Military 
Academy & Washington D.C.

**Requires quarterly royalty    
 reporting

The most challenging and 
expensive type of license to 
pursue. 

Companies must exhibit well-
established marketing plans, 
existing product distribution, 
solid financial history of 
selling licensed products and/
or are introducing unique and 
commercially viable product to 
collegiate market.  

Standard License applicants 
should provide as much detailed 
information as possible in 
application to improve likelihood 
of acceptance by institutions.

**Requires monthly royalty    
 reporting. 

Allows a company to produce product 
bearing the trademarks of collegiate 
institutions for university departments and 
related entities for internal consumption 
only. Cannot provide product at retail or 
direct to consumer. 

Allows a company to produce product 
bearing the trademarks of collegiate 
institutions within the same state as 
the business’ location for university 
departments and related entities in addition 
to retail distribution.

Allows a company to produce product 
bearing the trademarks of unlimited 
collegiate institutions for university 
departments and related entities, in 
addition to retail distribution through 
all channels. 

$1,000
Non-refundable.

$100
Non-refundable.

$100 *Non-refundable.
Covers administrative fees & one institution.

Additional Institutions: $100 each
 

Liability Insurance: $200-$4k

Logos on Demand: $75-$500

Institutional Advance Fee: $250-$5k+
Variable by institution. See institution list.

FLA: $100-$10k
If applicable. See institution list.

Holograms: $75+ 

Logos on Demand: $50-$500

Liability Insurance: $200-$4k

2-3 Weeks 4-6 Weeks 8-12 Weeks

ICS LICENSE APPLICATION

APPLICATION FEE

COMPLETE LIST 
OF INSTITUTION CONTACTS



RETAIL GRAPHICS

BUILD YOUR OWN BOWL $13.00
STEP 1: CHOOSE YOUR BASE 

LETTUCE BLEND • COLD NOODLES 

STEP 2: CHOOSE YOUR PROTEIN
GRILLED CHICKEN & BELL PEPPERS • FRIED TOFU & LONG BEANS 

STEP 3: CHOOSE YOUR SAUCE 
SZECHSZECHUAN GARLIC • CHIMICHURRI 

STEP 4: ADD TOPPINGS (UNLIMITED) 
SRIACHA, JALAPENOS, TOASTED SESAME SEEDS, 

PICKLED CUCUMBER, KIMCHI, SHREDDED CARROTS 

FRESH SALAD $12.00
GRILLED CHICKEN CAESAR SALAD 

ROMAINE AND KALE WITH CAESAR DRESSING AND GARLIC CROUTONS 

MARKET SALAD OFMARKET SALAD OF THE DAY 
SEASONAL PRODUCE

HEALTHY TREATS
MARSHMALLOW CRISPY (GF) 

FRUIT CUP
$4.00
$5.50

BEVERAGES
BOTTLED WATER 
SELECTION OF BEER
             HOUSE WINE

$5.00  
$9.00 I $9.50

$11.00 

50% OFF ALL MENU ITEMS



INFOGRAPHICS AND SOCIAL MEDIA



EVENT MANAGEMENT AND PLANNING



ENVIRONMENTAL GRAPHICS



ENVIRONMENTAL GRAPHICS



SMU had a high-brow reputation that many administrators felt discouraged community 

members from investing in the gameday experience. I worked with SMU to develop the 

“How SMU Does Gameday” campaign to show the greater Dallas-Ft. Worth community 

that the Mustang’s Saturday ritual is no different than anywhere else in the country, all 

while having some fun at their own expense.

When Northwestern knew quarterback Dan Persa would struggle for national exposure 

playing for a smaller school,  I helped develop print, outdoor and promotional graphics 

for the University’s campaign to raise awareness for “Chicago’s Heisman Candidate.” 

Featured on ESPN Gameday and ESPN.com

CAMPAIGN DESIGN AND EXECUTION
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A
ssistant D

irector for M
arketing and P

rom
otions I S

eptem
ber 2008 - N

ovem
ber 2009

D
epartm

ent of Intercollegiate A
thletics-Texas S

tate U
niversity I S

an M
arcos, TX

• M
anaged m

arketing operations for volleyball, m
en’s basketball and softball; assisted w

ith soccer, football, baseball 
	

and w
om

en’s basketball
• D

eveloped and designed advertising and creative collateral m
aterials, in various m

edium
s, for the athletic departm

ent
• Served as adviser to the student-run spirit organization; assisted w

ith the spirit program
 (Cheer and M

ascots)
• Supervised student interns, integrating them

 into regular operations
• A

ssisted w
ith acquiring new

 sponsorships and executing fulfillm
ent duties specific to the partnership

• W
orked w

ith the University M
arketing O

ffice to regulate the program
’s brand identity; assisted in the licensing process (CLC)

C
oordinator for B

randing and M
arketing I S

eptem
ber 2006 - M

arch 2008
Intercollegiate A

thletics-N
ew

 M
exico S

tate U
niversity I Las C

ruces, N
M

• M
anaged m

arketing operations for w
om

en’s basketball and assisted w
ith football, volleyball and m

en’s basketball
• Supervised m

arketing and gam
eday operations for m

en’s basketball (2007) 
• Co-coordinator of m

arketing events for the 2007 W
estern Athletic Conference M

en’s and W
om

en’s Basketball Tournam
ent

• D
irected cam

pus outreach efforts and organized grassroot initiatives to increase interest N
M

SU
 athletics

• M
aintained operations for A

ggie Coach’s Radio Show
 and A

ggie Plaza fan tailgate experience
• Served as principle designer for the departm

ent focusing on advertising and creative collateral m
aterials

• H
elped m

anage and redevelop departm
ent’s branding portfolio (CLC), creating continuity and resulting in new

 revenue
• Served as university liaison for all issues related to school’s athletic m

ark and logo portfolio
• Supervised team

 of student interns and gam
eday w

orkers
• Instituted an effective sportsm

anship cam
paign in conjunction w

ith student and com
m

unity leaders

  ED
U

C
ATIO

N
 B

A
I Journalism

 and M
ass Com

m
unications I M

inor in M
usic I N

ew
 M

exico State U
niversity I M

ay 2006

  S
K

ILLS
 G

raphic D
esign I A

dobe--Photoshop, InD
esign,Illustrator I M

icrosoft O
ffice--W

ord, Pow
erpoint, Excel, O

utlook
Copyw

riting and Editing I Photography and Video I W
eb D

esign I Brand M
anagem

ent I Event M
anagem

ent and Production 
Com

m
unity O

utreach I Custom
er Relationship M

anagem
ent I Social M

edia Strategy and Execution I D
ata A

nalysis Strategic 
Planning I Fundraising I Sales/Sponsorship Fulfillm

ent I Tradem
ark Licensing 

  R
EFER

EN
C

ES
 

 Tracie H
itz - Founder

H
itz and B

randing

405.227.7452 I traciehitz@
gm

ail.com
 

D
enise Lam

b - V
ice P

resident of R
egional B

rands
The C

ollegiate Licensing C
om

pany--a Learfi
eld/IM

G
 C

ollege C
om

pany 

406.360.4628 I denise.lam
b@

im
g.com

D
avid C

ulbertson - S
enior V

ice P
resident/C

hief C
reative O

ffi
cer

M
ELT S

ports and Entertainm
ent 

404.812.1957 I david@
m

eltatl.com
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